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who entered the workforce are in 

positions related to their career goals

33%
who entered the workforce  

were employed by graduation

$63,589
average starting salary for graduates 

with full-time employmentCAREER  
OUTCOMES

Class of 2025

Results reflect information on 2,903 of 3,452 Class of 2025 graduates, representing an 84 percent knowledge rate.  
Learn more at careerservices.syr.edu..

89%
Positive Career 
Outcome Rate

Graduates in full- and part-time positions,  
military service, volunteer or service 
programs or graduate school within six 
months of their graduation (figure calculated 
based on responses only).
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WHERE RECENT 
GRADUATES LIVE 

CLASS OF 2025  

OUTCOMES 
Syracuse University graduates are prepared to be the next 
generation of leaders in boardrooms, laboratories, classrooms and 
communities. Learn how the Class of 2025 is getting their start.

  Employed: 64.4%      Continuing Education:  20.5% 
  Unreported: 9.1%      Still Seeking: 5.3% 

  Not Seeking: 0.8%   

Volunteer Service and Military Service  
each represent less than .01%.   



FEATURED EMPLOYERS
Syracuse University graduates work worldwide with notable employers representing  
a wide range of industries.
Amazon
AmeriCorps
Atlantic Records
Bank of America
Bloomberg
BNY
Boston Children’s Hospital
Chobani
City of Syracuse
Condé Nast
CoStar Group
Dana-Farber Cancer Institute
Deloitte
Equitable
ESPN
EY
Fast Enterprises, LLC
Fox Corporation
Fulbright Association
General Dynamics, Electric Boat
Goldman Sachs

Havas
IPG Health
JPMorgan Chase & Co.
KPMG 
Live Nation Entertainment
Lockheed Martin
Macy’s, Inc.
Major League Baseball
Mass General Brigham
Morgan Stanley
National Aeronautics and Space  
   Administration (NASA)
National Basketball Association 
    (NBA)
National Geographic Society
National Grid
NBCUniversal
New York Mets
Ogilvy
PwC
Ross Stores, Inc.

Saatchi & Saatchi
Samsung Electronics America
Starbucks Coffee Company
SUNY Upstate Medical University
Synchrony
Syneos Health
Syracuse City School District
Syracuse University
Teach For America
Techtronic Industries, NA (TTI)
The New York Times
The TJX Companies, Inc.
The Walt Disney Company
U.S. House of Representatives
UBS
United Airlines
United Talent Agency
Walmart
Wegmans Food Markets
Whiting-Turner Contracting  
   Company

Top 40 Graduate Schools
Syracuse University graduates advance their studies and scholarly work at prestigious 
institutions across the globe.
American University
Boston College
Boston University
Carnegie Mellon University
Columbia University
Cornell University
Duke University
Emory University
Fordham University
George Washington University
Georgetown University
Georgia Institute of Technology
Harvard University
IE Business School

INSEAD Business School
Johns Hopkins University
Massachusetts Institute  
   of Technology
New York University
Northeastern University
Northwestern University
Pennsylvania State University
Pratt Institute
Rutgers University
SUNY Upstate Medical University
Syracuse University
University of California, Berkeley
University of California,  
   Los Angeles

University of Cambridge
University of Florida
University of Maryland
University of Michigan
University of North Carolina
University of Notre Dame
University of Oxford
University of Pennsylvania
University of Southern California
University of Sydney
University of Virginia
Villanova University
Yale University



My supply chain classes 
helped tremendously. 
I received the skills I 
needed to become a 
business owner. My 
degree from Syracuse 
has made my business 
life successful. 

—RYAN NOVAK ’11
Owner and Operator,  

Chocolate Pizza Company

*Results reflect 432 of 478 Class of 2025 graduates, representing a 90% knowledge rate. Learn more at whitman.syr.edu.

94%
Positive Career 
Outcome Rate

FEATURED  
EMPLOYERS

Amazon  •  Bloomberg  •  BNY

Deloitte  •  Equitable Advisors  •  EY

Goldman Sachs  •  Havas

IPG Health  •  JPMorgan Chase

KPMG  •  Macy’s  •  PepsiCo

PwC  •  Ross Stores  •  Samsung

Techtronic Industries (TTI)

The TJX Companies, Inc.  •  UBS

Walmart

At Syracuse University’s Martin J. Whitman School of Management, 
undergraduate students build a strong base of business fundamentals 
and learn from world-class faculty who are seasoned practitioners in 
their respective fields. Our graduates explore real-world problems, 
broaden their perspectives and build confidence in the competencies 
needed to shape the future of business, today and tomorrow.

Hire them as a(n):

•	 Accountant 
•	 Assistant Buyer 
•	 Business Analyst 
•	 Financial Analyst 

•	 Global Supply Chain Associate 
•	 Marketing Analyst 
•	 Program Manager 
... and more!

Percentage of graduates in full- and part-
time positions, military service, volunteer or 
service programs, or graduate school within 
six months of their graduation.*

  Employed: 74.5%      Continuing Education: 9.8% 
  Unreported: 9.6%      Still Seeking: 5.2%      

  Not Seeking: 0.6%      Military Service: 0.2%        

CAREER  
OUTCOMES

Class of 2025



Syracuse University’s School of Architecture immerses students in 
advanced contemporary practice, theory and social engagement to 
develop the technical skills to design buildings, sites and cities—and 
build a smarter, more sustainable world.

Hire them as a(n):

•	 Architectural Designer
•	 Construction Manager
•	 Exhibit Installer
•	 Interior Designer

•	 Landscape Designer
•	 Real Estate Developer
•	 Urban Planner
... and more!

FEATURED  
EMPLOYERS

Ballinger  •  Capri Holdings Limited 
(Versace, Jimmy Choo, Michael Kors)

Corgan  •  Dietz & Company Architects, Inc. 
DLH Architecture

Garrett Singer Architecture & Design 
Gensler  •  GWWO Architects

HKS Architects  •  King + King Architects
Mackey Mitchell Architects

MKDA New York
Page Southerland Page, Inc.

Perkins and Will  •  Pickard Chilton
Populous  •  Ralph Lauren

Robert A.M. Stern Architects  •  Spacesmith 
The Architectural Team, Inc.

Studying architecture 
at Syracuse has given 
me creative, technical 
and collaborative 
skills that have broad 
applicability, not only in 
my field. I’ve learned to 
address problems in the 
world at varying scales 
and through diverse 
perspectives.

—ERIK BAKKEN ’22
Architectural Designer, KVA matx

*Results reflect 120 out of 132 Class of 2025 graduates, representing a 91% knowledge rate. Learn more at soa.syr.edu.

93%
Positive Career 
Outcome Rate

Percentage of graduates in full- and part-
time positions, military service, volunteer or 
service programs, or graduate school within 
six months of their graduation.*

  Employed: 64.4%      Continuing Education: 20.5% 
  Unreported: 9.1%      Still Seeking: 5.3%        

   Not Seeking: 0.8%

CAREER  
OUTCOMES

Class of 2025



FEATURED  
EMPLOYERS

Air Force Research Lab (AFRL)   •  Amazon  
Boston Children’s Hospital  •  CNY Arts, Inc.  

Fulbright U.S. Student Program
Georgetown University

Georgia O’Keefe Museum  •  Goldman Sachs  
Hearst Magazines  •  IBM
KPMG  •  MASS General 

National Museum of Mathematics
NBC Universal  •  New York State Senate

Northwestern Mutual  •  Peace Corps
Pfizer  •  Teach for America

The National Institute of Health
The New York Times

United States Geological Survey (USGS)
VOGUE

Syracuse University’s College of Arts and Sciences students 
possess a strong combination of subject-matter knowledge and 
critical thinking, communication and creative problem-solving skills, 
bringing confidence and an understanding of diverse viewpoints to 
any work environment.

Hire them as a(n):

•	 Biochemist
•	 Clinical Research Associate
•	 Digital Media Coordinator
•	 Environmental Scientist
•	 Gallery Associate
•	 Marketing Specialist
•	 Mental Health Technician

•	 Pharmaceutical Sales 
Representative

•	 Product Copywriter
•	 Publisher
•	 Quality Assurance Specialist
•	 Recruiting Coordinator
… and more!

Our graduates contribute 
to organizational success 
from day one. With 
deep knowledge of their 
fields, they also bring 
hands-on experience and 
the critical reasoning, 
communications 
skills and inclusive 
perspectives that today’s 
organizations demand.

STEVEN SCHAFFLING, ED. D.
Assistant Dean for Student Success

  Continuing Education: 33.3%      Employed: 32.3%     
  Unreported: 20.4%      Still Seeking: 7.8%      Not Seeking: 5.1%         

  Military Service: 0.7%      Volunteer Service: 0.4%

*Results reflect 604 of 759 Class of 2025 graduates, representing an 80% knowledge rate. Learn more at artsandsciences.syracuse.edu.

84%
Positive Career 
Outcome Rate

Percentage of graduates in full- and part-
time positions, military service, volunteer or 
service programs, or graduate school within 
six months of their graduation.*

CAREER  
OUTCOMES

Class of 2025



We have to prepare 
students for jobs that 
are going to look 
radically different than 
what they’re doing 
right now. I’m teaching 
students for a job that 
doesn’t exist yet.

—REBECCA KELLY
Associate Professor,  

Communications Design

*Results reflect 321 of 380 Class of 2025 graduates, representing an 84% knowledge rate. Learn more at vpa.syr.edu.

74%
Positive Career 
Outcome Rate

FEATURED  
EMPLOYERS

Alabama Shakespeare Festival
American High  •  Big Happy

Big Loud Records
Commercial Furniture Interiors

Deloitte  •  Design Collective Inc
Five Peaks Animation

Garrett Singer Architecture & Design
Handshake  •  Jazz at Lincoln Center
Marquee Brands  •  New York Mets

Paramount  •  Philadelphia Eagles
PwC  •  Ross Stores, Inc.

The Walt Disney Company
TPG Architecture  •  Under Armour

At Syracuse University’s College of Visual and Performing Arts, 
students engage in rigorous training that develops and expands 
their creative talents within a close-knit, collaborative community 
of faculty and students. Our graduates fine-tune their powers of 
expression, emerging as clear, concise, convincing and creative 
thinkers, speakers and artists.

Hire them as a(n):

•	 Animator
•	 Arts Administrator
•	 Corporate Communicator
•	 Creative Director
•	 Fashion Designer

•	 Film Editor
•	 Recording Engineer
•	 Stage Manager
•	 Symphony Performer
... and more!

Percentage of graduates in full- and part-
time positions, military service, volunteer or 
service programs, or graduate school within 
six months of their graduation.*

  Employed: 46.6%      Still Seeking: 21.3%
  Continuing Education:  15.8%      Unreported: 15.5%   

  Not Seeking: 0.5%      Military Service: 0.3%

CAREER  
OUTCOMES

Class of 2025



I’m constantly looking  
for new technologies, 
tools and approaches 
that I think—and the 
students who I work with 
think—could change the 
way that we all produce 
and consume media in  
the future.

— DAN PACHECO
Peter A. Horvitz Endowed Chair in 

Journalism Innovation

*Results reflect 431 of 479 Class of 2025 graduates, representing a 90% knowledge rate. Learn more at newhouse.syr.edu.

94%
Positive Career 
Outcome Rate

FEATURED  
EMPLOYERS

Atlantic Records  •  BerlinRosen
Creative Artists Agency

Day One Agency
Dentsu  •  Digitas Health

Edelman  •  ESPN  •  FCB New York
Fox Corporation  •  GRAY Media

Havas  •  Joele Frank
Major League Baseball (MLB)

National Basketball Association (NBA)
National Geographic Society

NBCUniversal  •  New York Mets
Nexstar Media Group, Inc.

Ogilvy  •  Publicis Group
Republic Records  •  Saatchi & Saatchi

Tennis Channel  •  United Talent Agency

At Syracuse University’s S.I. Newhouse School of Public 
Communications, students use the same tools and technologies found 
in professional settings, learn from professors who have extensive 
experience and connections, and benefit from an unmatched network 
of alumni who are thriving across the country and the world.

Hire them as a(n):

•	 Account Executive
•	 Broadcast Producer 
•	 Content Creator
•	 Copywriter
•	 Editor 

•	 Journalist
•	 Social Media Strategist
•	 Sportscaster
•	 Video Producer
... and more!

Percentage of graduates in full- and part-
time positions, military service, volunteer or 
service programs, or graduate school within 
six months of their graduation.*

  Employed: 73.9%      Continuing Education: 10.7%  
  Unreported: 10%      Still Seeking: 5.2% 

  Volunteer Service: 0.2%

CAREER  
OUTCOMES

Class of 2025



Every internship 
challenged me to think 
differently, live in a new 
community and adapt 
to the unpredictable yet 
exciting life of a public 
servant.

—ANDREW REGALADO ’20
Partner, COR Solutions LLC

*Results reflect  509 of 631 Class of 2025 graduates, representing an 81% knowledge rate. Learn more at maxwell.syr.edu.

86%
Positive Career 
Outcome Rate

FEATURED  
EMPLOYERS

Akin Gump Strauss Hauer & Feld LLP
Alliance for Middle East Peace

Amazon  •  AmeriCorps
Atlanta Falcons  •  Bank of America
CNBC  •  Council of Europe  •  EPIC

EY  •  Federal Bureau of Investigation
FOX News Media

Fulbright U.S. Student Program
Goldman Sachs  •  Institute for Justice

KPMG  •  Morgan Stanley
New York State Senate

Smithsonian National Museum
Teach for America

U.S. Department of Labor  •  UBS
United Nations

U.S. House of Representatives
Washington Economic Development 

Association

At Syracuse University’s top-ranked Maxwell School of Citizenship  
and Public Affairs, diverse and collaborative problem-solvers meet  
local, national and global challenges.

Through a dynamic mix of interdisciplinary programs, our graduates 
build critical thinking, research and cross-cultural skills that prepare 
them to create positive change in their community and around the world.

Hire them as a(n):

•	 Archaeologist Field Technician
•	 Brand Communication Specialist
•	 Consulting Associate
•	 Cybersecurity Analyst
•	 Diplomat
•	 Environmental Specialist
•	 FEMA Corps Member
•	 Financial Analyst

•	 Foreign Affairs Analyst
•	 Global Operations Analyst
•	 Journalist
•	 Labor Relations Specialist
•	 Legislative Aide
•	 Lobbyist
•	 Policy Analyst
... and more!

Percentage of graduates in full- and part-
time positions, military service, volunteer or 
service programs, or graduate school within 
six months of their graduation.*

  Employed: 40.9%      Continuing Education: 27.7% 
  Unreported: 19.3%      Still Seeking: 8.7%      Not Seeking: 2.2% 

   Military Service: 1%      Volunteer Service: 0.2%     

CAREER  
OUTCOMES

Class of 2025



FEATURED  
EMPLOYERS

Accenture  •  Allstate Insurance Company
Bank of America  •  BNP Paribas

BNY  •  City of Syracuse
Deutsche Bank  •  Epic  •  Equitable

EY  •  JPMorgan Chase & Co.
KPMG  •  M&T Bank

Morgan Stanley  •  National Grid
Sony Music Entertainment

Synchrony  •  The TJX Companies, Inc.
T-Mobile USA, Inc.  •  Vanguard

I applied to the iSchool 
because of how relevant 
technology is becoming 
in every line of work. I 
wanted to know how to 
operate and work with 
technology in a current 
sense.

—RACHEL DASILVA ’22
Personal Banking Analyst, Citi

*Results reflect 141 of 156 Class of 2025 graduates, representing a 90% knowledge rate. Learn more at ischool.syr.edu.

91%
Positive Career 
Outcome RateIn Syracuse University’s School of Information Studies (iSchool), 

students study the systems, tools and platforms that shape the  
digital economy—becoming savvy, cross-disciplinary technologists 
and managers who inform decision-making and lead change.

Hire them as a:

•	 Cybersecurity Analyst
•	 Digital Marketing Manager
•	 Network Administrator
•	 Product Designer
•	 Project Manager
•	 Social Media Manager

•	 Software Engineer
•	 Sport Data Analyst
•	 Technology Consultant
•	 User Experience Designer
•	 Web Developer
... and more!

Percentage of graduates in full- and part-
time positions, military service, volunteer or 
service programs, or graduate school within 
six months of their graduation.*

  Employed: 62.8%      Continuing Education: 17.3%
   Unreported: 9.6%      Still Seeking: 7.7%        

  Military Service: 2.6%    

CAREER  
OUTCOMES

Class of 2025



FEATURED EMPLOYERS

Baltimore City Public Schools (MD)
Freehold Township School District

Fulbright U.S. Student Program
Hauppauge School District

Syracuse City School District
The Embassy of Spain in the United States—

Education Office
The Gillen Brewer School
The TJX Companies, Inc.

Uncommon Schools  •  Zeta Charter Schools

FEATURED CONTINUING 
EDUCATION INSTITUTIONS

Boston University  •  Columbia University
Florida State University  •  Harvard University

Hunter College  •  Queens College
Binghamton University (SUNY)

SUNY Cortland  •  Syracuse University
University of Pennsylvania

At Syracuse University’s School of Education, students build the skills 
to stand out as impactful, innovative and inclusive educators. Through 
immersive training, unique research and creative opportunities that 
range from field experience to live educational simulations to engaging 
internships, our graduates come equipped to inspire generations.

Hire them as a:

•	 Classroom Teacher
•	 Disability Advocate
•	 Diversity/Inclusion Officer
•	 Lawyer
•	 Literacy Coach

•	 Mental Health Counselor
•	 Principal or Administrator
•	 School Counselor
•	 Youth Organization Worker
... and more!

The higher education 
program was extremely 
valuable to my 
professional knowledge 
and growth.

— ALEXIS BRADFORD G’18
M.S. in Higher Education

*Results reflect 66 of 83 Class of 2025 graduates, representing an 80% knowledge rate. Learn more at soe.syr.edu.

94%
Positive Career 
Outcome Rate

Percentage of graduates in full- and part-
time positions, military service, volunteer or 
service programs, or graduate school within 
six months of their graduation.*

  Employed: 37.4%      Continuing Education: 36.1% 
  Unreported: 20.5%      Still Seeking: 4.8% 

  Military Service: 1.2%

CAREER  
OUTCOMES

Class of 2025



Graduates of Syracuse University’s College of Engineering 
and Computer Science are part of an entrepreneurial-minded 
community of critical thinkers with one goal: to make the world 
better through creativity, innovation and technology.

Hire them as a(n):

•	 Aerospace Engineer
•	 Applications Engineer
•	 Biomedical Engineer
•	 Chemical Engineer
•	 Civil Engineer

•	 Computer Engineer
•	 Electrical Engineer
•	 Mechanical Engineer
•	 Systems Engineer
... and more!

The knowledge 
acquired in my major, 
combined with my 
critical thinking and 
leadership skills, 
translates well into 
various fields.

— CAITLIN SANDERS ’21
Application Engineer II, Spotify

*Results reflect 277 of 324 Class of 2025 graduates, representing a 85% knowledge rate. Learn more at ecs.syracuse.edu.

FEATURED  
EMPLOYERS

Abbott  •  AECOM  •  Amazon  •  Apple

Arcadis  •  bp  •  Chobani  •  Clean Harbors 

Deloitte  •  Fast Enterprises, LLC

General Dynamics, Electric Boat  •  IBM

Iridium  •  L3Harris Technologies

Langan Engineering and Environmental Services

Lockheed Martin  •  Lululemon

Micron  •  Microsoft

National Aeronautics and Space Administration 
(NASA)

Novelis  •  Procter & Gamble (P&G) 

Rolls-Royce  •  RTX 

Whiting-Turner Contracting Company

94%
Positive Career 
Outcome Rate

Percentage of graduates in full- and part-
time positions, military service, volunteer or 
service programs, or graduate school within 
six months of their graduation.*

  Employed: 45.4%      Continuing Education: 31.5% 
  Unreported: 14.5%      Still Seeking: 5.3% 

  Military Service: 3.1%      Volunteer Service: 0.3%

CAREER  
OUTCOMES

Class of 2025



Syracuse completely 
prepared me for each step  
of the way into the world 
of nutrition. I really 
benefited from having 
exposure and access to 
different opportunities 
and professors to guide 
me through what it is  
to be a dietitian.

—MAGGIE MCCRUDDEN ’14
Food and Nutrition Registered 

Dietitian, U.S. Olympic and Paralympic 
Committee, Lake Placid, N.Y.

*Results reflect 283 of 353 Class of 2025 graduates, representing an 80% knowledge rate. Learn more at falk.syr.edu.

96%
Positive Career 
Outcome Rate

FEATURED  
EMPLOYERS

Atlanta Falcons  •  Boston Red Sox
Boston Celtics  •  Brooklyn Football Club

Buffalo Bills  •  Charlotte Hornets
Clemson University  •  Crunch Fitness

DraftKings  •  Fox Sports
Green Bay Packers  •  Houston Dash

Kraft Sports + Entertainment
Legends  •  Los Angeles Kings

Los Angeles Lakers
Madison Square Garden

Minnesota Twins  •  Minnesota Wild
MKTG  •  New York Islanders

New York Yankees  •  San Jose Sharks
VaynerSports  •  Westwood One

Graduates of Syracuse University’s David B. Falk College of Sport are 
multifaceted, agile leaders who come ready to move organizations 
forward in the modern sport industry. Through interdisciplinary 
coursework, faculty-mentored research and meaningful internships, 
Falk grads gain the skills and real-world experience needed to 
succeed in a rapidly evolving marketplace.

Hire them as a(n):

•	 Sports Agent
•	 Athletic Coach
•	 Sports Broadcaster
•	 Sports Photojournalist
•	 Event Coordinator
•	 Sports Marketing Specialist
•	 Sports Finance Executive

•	 Sports Data Analyst
•	 Facility Operations Manager
•	 Fitness Coach
•	 Athletic Trainer
•	 Registered Dietician
... and more!

Percentage of graduates in full- and part-
time positions, military service, volunteer or 
service programs, or graduate school within 
six months of their graduation.*

  Employed: 43.6%      Continuing Education: 32.9%     
  Unreported: 19.8%      Still Seeking: 2.8%      Not Seeking: 0.3%         

  Military Service: 0.3%      Volunteer Service: 0.3%

CAREER  
OUTCOMES

Class of 2025
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