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Marketing, CPG & Retail
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Marketing encompasses the understanding of consumer behavior, brand and
product management, promotions, market research, and strategy. Most
businesses have a marketing unit or function which means it is applicable to a
wide array of industries. Business success often relies on good marketing to sell
goods or services to potential consumers.
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Consumer Packaged Goods (CPG) is an industry that produces items that
consumers use and replace on a frequent basis. Essentially, CPG companies sell
to retailers. This can cover beverages, household products, food, clothing, and
other goods that are not considered durable.
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Retail is the sale of goods directly to the consumer. Manufacturers produce
goods to sell to wholesalers. Wholesalers then sell goods to retailers, but
never directly to consumers. Retailers secure goods through the supply
chain to sell directly to customers. The internet has changed the landscape
of retail and how retailers respond to demands of consumers.






*Do your research! These are just general guidelines as this is such a
large umbrella. You will need to understand what your targets are to
better grasp the timeline most applicable to you.
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Diversity conferences are crucial for those interested in
Marketing, CPG and Retail. They have career fairs at the end of
the conferences that attracts major companies - this is a great
way to get in front of those recruiters. Talk to second years and
do some research to decide which diversity conference is the
best fit for you. Talk with an advisor to prepare and know what to
expect from your diversity conference experience.



