


Process 
for reaching 

your goal



RESUMES



Targeting Your Resume
• Function/Industry of Interest

• Determine key skills for your target

 Understand your strengths – Transferable skills

 Identify gaps – Address beyond experience

• Utilize all your “Real Estate”



Function/Industry of Interest

Fellow StudentsFellow Students AlumniAlumni

Treks Clubs

C.Leader, 
Vault & BIC 

EdGE

Info Sessions 
& Partios

Career 
Conference

Personalized 
Advising



Key Skills For Your Target - Sources
• Information Sessions

• Job Descriptions

• Informational Interviews – insider’s perspective

• Ideally different resume per role



Roles by Industry



Consulting
• Business Strategy
• Process Improvement
• Change Management
• Cost Reduction
• Implementation
• Industry Specific
• Internal Consulting



CPG/Retail
• Marketing
• Brand Management
• Merchandising
• Operations/Supply Chain
• Product Management
• Corporate Strategy
• Corporate Finance



Energy
• Corporate Finance
• Sales
• Marketing
• Trading
• Operations
• Strategy



Finance
• Corporate Finance
• Investment Banking
• Private Wealth Management
• Investment Management
• Commercial Banking



Healthcare
• Corporate Finance
• Operations
• Marketing
• Business Development
• Administrative Fellowships



Technology
• Brand Management
• Marketing Analytics
• Product Management
• Corporate Strategy
• Corporate Finance



Skills by roles



Finance
Corporate Finance Investment Banking

Private Wealth 
Management

Investment 
Management

Strong analytical/quantitative 
skills

Strong analytical/quantitative 
skills (modeling in particular) Relationship-building skills Strong analytical/quantitative 

skills

Project management / 
organizational skills

Teamwork / Management 
abilities

Dedication to customer 
service Ability to work independently

Teamwork Attention to detail Teamwork – cross departmentSelf-motivated

Strong communication skills 
(oral and written) Client relationship skills

Strong communication skills –
Listening, understand client 
needs

Ability to synthesize large 
amounts of information

Leadership
Long-term commitment to the 
industry, passion for the 
markets

Strong analytical/quantitative 
skills Strong communication skills 



Marketing
Marketing Analytics Product Marketing Product Management Brand Management

Analytical/quantitative skills 
and statistical modeling 

Persuasive communication, 
strong writing skills

Analytical and problem-
solving skills

Understanding of consumer 
behavior in the relevant 
target market/region

Ability to think strategically Deep interest in technology Strong project management 
skills Creativity and innovation

Ability to synthesize 
disparate sources/pieces of 
information

Ability to translate  
technology value proposition 
to end-user benefit

Innovative approach and 
intellectual curiosity, passion 
for technology

Teamwork

Programming skills in 
relevant tools, databases

Understanding of product 
positioning

Organizational skills and 
ability to work cross-
functionally

Conceptual problem solving 
and analytical skills

Highlight previous marketing 
experience (if applicable) and 
understanding of consumer 
behavior

Creative marketing skills Persuasive ability to get buy-
in from different BUs

Track record of project 
execution



Strategy & Other Corporate
LRP Consulting/Strategy

Sales/Business 
Development

Operations/ Supply 
Chain

Strong analytical/quantitative 
skills

Strong analytical, quantitative 
& problem solving Relationship-building skills Problem-solving 

/analytical/quantitative skills

Interpersonal Skills Ability to focus, synthesize and 
think strategically Dedication to customer service Project management (in a 

complex, global environment)

Industry Knowledge and 
Interest Ability to influence change Teamwork – cross department Organizational skills and ability 

to work cross-functionally

Strong problem solving skills Strong communication skills 
(oral, written & listening)

Strong communication skills –
Listening, understand client 
needs

Negotiation and persuasive 
communication skills

Strong communication skills 
(oral, written & listening)

Relationship building & 
teamwork

Research and analytical skills –
market understanding

Understanding of core 
business functions



Entrepreneurship
Own Business Startup

Strong analytical, quantitative 
& problem solving

Strong analytical, quantitative 
& problem solving

Ability to focus, synthesize and 
think strategically Adaptability

Market understanding and 
passion

Resiliency, comfortable with 
uncertainty, 

Relationship-building skills Multitasking, wear multiple 
hats

Resiliency, comfortable with 
uncertainty

Combine strategic thinking 
with detailed execution



Peer Feedback



Utilize All Your “Real Estate”
• Academic Achievements: Honors, 

Dean’s List, GMAT, GPA
• Leadership experience: Class 

president, club vice-president, REFS 
committee
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Dean’s List, GMAT, GPA

• Leadership experience: Class 
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committee• Results Oriented: CAR or RAC

• Think about your target, what are the 
skills they are looking for?

• Do a skill “audit”, make sure you are 
not repeating the same skill 

• Have a “by-skills” document 
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Why Write A Cover Letter?
• Allows you to articulate your fit and tell your story – targeted, unique 

to your audience
• Especially helpful when you are a career changer (industry/function)
• An opportunity for you to stand out from the crowd
• It is a business courtesy

It’s all about telling your story and how you can add value to the 
specific organization and role



Do I Have To Write a Cover Letter
• It is a business courtesy

• Not all industries value a cover letter equally

• When in doubt, follow the instructions!



What Most People Do

Many cover letters 
are a rehash of the 
resume – usually 

not effective



Elements of a Good Cover Letter
• Professionally written

• Pleasantries
• Formatted well and easy to read

• Clear and concise 
• States the reason you are writing (position)
• One page

• Evidence base and persuasive
• Tailored to the recipient 
• Clear reasons/proof of why you can add value – choose



“Decoding” The Job Description



First Paragraph



Second Paragraph



Things that come in threes are inherently more satisfying, or more effective 
than other numbers of things. The reader is also thereby more likely to 
remember the information.

Rule of Three



Closing Paragraph 



Bullet vs. Paragraph?



Reviewing Your Documents

Content Target Format and Grammar

Resumes
‐ Use Action Verbs                         
‐ Demostrate Skills                         
‐ Show Results

‐ Speak to your target market    
‐ Use key words from job 
description 

Cover Letters
‐ Address company/role               
‐ Include People you know/met  
‐ Articulate fit, connect dots

‐ Articulate your story 
accurately keeping in mind 
your target market (PVP)

‐ Check spelling, fonts 
and indentations



Tomorrow

• Storytelling, Pitch, and Interviewing

• Think back to your PVP, bring your updated 
version (2 copies)


